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COVID-19 rewrote outdoor tourism

= Who are our users & have they changed?

= How do we demonstrate the value of parks
and trails?
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Three approaches & a tradeoff

Resources Accuracy
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Approach #1: Curate existing data
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Mapping home locations
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Fompay
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Connect with demographic data

LifeMode 5 GenXurban

» Gen Xin middle age; families with fewer kids and a mortgage

» Second largest Tapestry group, comprised of Gen X married couples, and a
growing population of retirees

» About a fifth of residents are 65 or older; about a fourth of households have

retirement income

* Own older single-family homes in urban areas, with 1 or 2 vehicles
e Live and work in the same county, creating shorter commute times
* |nvest wisely, well-insured, comfortable banking online or in person

* News junkies (read a daily newspaper, watch news on TV, and go online for news)

* Enjoy reading, renting movies, playing board games and cards, doing crossword

puzzles, going to museums and rock concerts, dining out, and walking for exercise
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Considerations

Pros Cons
= Data is available for free = Limited in scope, most likely to
= Student-led project campgrounds

= Could begin to build a profile ~ ® Secondary data on profiles
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Approach #2: Collect your own data
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Surveying trail users
AR Intercept surveys
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Email surveys

Key: representative
sample
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Counting trail users
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Physical counters
Sample counts
Estimating counts
Drones
Mobile data



Considerations

Pros Cons
= Data is specific to actual users = Resource intensive

(no assumptions) = Data is less valid if do not get
= Opportunity to collect more a good sample

information
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Approach #3: Mine global data sources

Key West: 2019 Origination
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Home locations & counts

Key West: Study Area Key West: 2020 Origination
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Profile of users
Key West 2019: Visitor Profile
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Considerations

Pros

= Data is from across a large
group of users (no opting in)

= Perhaps best approach to
actual counts

= \isual
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Cons

Costly

| ess reliable for less dense
ocations

Assumptions based on zip
codes

_imited to selected geographies
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